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Timetable

13:15 – 14:45 How to Use the Principles of Philanthropic Psychology in communication with donors

Like the concepts of organizational identification, love, and well-being of the donor

use in fundraising communication? What We Can Learn from the best? How to 

connect with donors who will be a good fit for more valuable than the money 

transferred? Why

Even simple pronouns can make a difference in communicating with people

supporting the organization? How to reach with the right narrative to the deep "I" of 

the donor

14:45 – 15:00 Break

15:00 - 16:00 Communication that builds donor loyalty

It will be a session of the participants working on their own

examples of fundraising communication. Each of the participants

in the seminar should yield 3 to 5 translated into

English of texts used in fundraising communication.

Participants will have the opportunity to reformulate them to take into account the 

previously presented principles of communication, helping to build

Lasting and friendship-based relationships with donors.



o Philanthropy (Greek Root: Phil-anthropy)

o Love of humankind

o Psychology (Greek Root: Psyche – logos) 

o Study/research of psyche/soul (e.g. our sense of who we are or its expression)

o Philanthropic psychology: 

o The study of how people love humankind/people

What is Philanthropic Psychology?



Why does PhilPsych matter? 

o The application of PhilPsych helps us 
grow love and grow giving



Identity
(Who are your donors?)

Love
(How do they love?)

Psychological Wellbeing
(How can we help them feel best about giving: 

Connectedness, competence and autonomy?)

What are the key concepts? 



Session 1: Identity



Why does identity matter 

in fundraising?



Is about making a connection 

with the person behind giving



“Your donation counts.”

9

“You count.”

SIMPLE PHRASING



“Thanks for your kind donation.”

10

“Thanks for your kindness.”

SIMPLE PHRASING



“The future of our country is 

decided in the schools.”

11

“The future of our country is 

decided by people like you.”

© 2020 Joyaux/Ahern

SIMPLE PHRASING



“What you achieved in this 3rd year...”

12

“What we achieved in this 3rd year...”

SIMPLE PHRASING



SIMPLE PHRASING



Any questions? 



The You Test in Action?



































Any questions? 



Your brilliant examples



How can we 

increase 

the quality of 

our YOUs?

• Is you used early?

• Is you used throughout?

• Are we talking to the 

person or their actions 

only?













Nothing connects 
you better to nature 
than a hugging tree 

Thank you for 
opening young eyes 
to nature’s wonders 



Any questions? 



How can we 

increase 

the quality of 

our YOUs?

• Is you used early?

• Is you used throughout?

• Are we talking to the 

person or their actions 

only?



Upcoming Certificate courses

oCertificate in Philanthropic Psychology

o6 January 2025 - £1664 plus VAT

oCertificate in Fundraising Copywriting

o27 January 2025 - £1664 plus VAT

oCertificate in Legacy Fundraising 

o17 March 2025 - £1316 plus VAT



Certificate Courses
www.philanthropy-institute.org.uk/fundraising-courses 

http://www.philanthropy-institute.org.uk/fundraising-courses


Sign up for our newsletter
www.philanthropy-institute.org.uk 

http://www.philanthropy-institute.org.uk/
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