, Slovak
Fundraising
» Centre

Where To Look For Relevant
Data For Fundraisers?

CEE Fundraising 2023

Warsaw
25 May 2023



i e l‘ R'E ]

’ ’ —
Pt L o/

[ —

~

"

FUNDRAISING STRATEGY



BEEE e
elelol

, Slovak
Fundraising
» C(Centre




CAF
WORLD GIVING INDEX



WORLD GIVING
INDEX 2013

A global view of giving trends

G IVI N G b , “Ten years.of

December 2013
4 o giving'trends
v P ; 5 ““October 2019
ey ‘ =3 World lemg Index 2022
& g - A global view of giving trends
The world's leading study of generosity :
October 2016
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Have you done any of the following in the past month?

Helped a stranger, or someone you didn't know
who needed help?

Donated money to a charity?

Volunteered your time to an organisation?

World Giving | World Giving Donating | Volunteering
a stranger money time

ranking score (%) score (%) score (%) score (%)

WORLD GIVING
INDEX 2013

‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘
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28%

30%

2009

47%

46%

48%

49%

49%

51%

50%

51%

47%

Global WGI Score
Helping 2 sranger (c2)

62%

51%

35%
9 31%  31% 31%
979 29%  29% ’ 30%  29% o4 28%
18% 19%  20% 18% 19%  19%
32% 31% 32% 33% 34% 35% 33% 34% 31% 33% 35% 40%
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
Year

World Giving | World Giving

WORLD GIVING
IN[lEX 2l]l3

INDEX 2[]16

The world’s leading study of gen
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ranking

score (%)

a stranger
score (%)

Donating
money
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Volunteering
time
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2022

2021

2019

2016

2013

Ranking

Score (%)

Ranking

Score (%)

WORLD GIVING
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Global Philanthropy Indices

GLOBAL PHILANTHROPY ENVIRONMENT GLOBAL PHILANTHROPY ADDITIONAL NEWS & ABOUT
INDEX TRACKER RESEARCH EVENTS

Home

GLOBAL PHILANTHROPY ENVIRONMENT INDEX

Share Tweet Email

Trends & Themes Understanding the state of the enabling
World Regions environment for philanthropy globally



Global Philanthropy Indices

GLOBAL PHILANTHROPY ENVIRONMENT
INDEX

TRACKER

Trends & Themes
World Regions
Balkan Countries

Canada and United
States

Caribbean

Central Asia & South
Caucasus

Central Europe
Bulgaria
Czech Republic
Hungary
Poland
Romania
Slovakia

Ukraine

Home / Global Philanthropy Emvironment Index

CENTRAL EUROPE

Central Europe

GLOBAL PHILANTHROPY

World Regions

ADDITIONAL
RESEARCH

2022 Global Philanthropy Environment Index: Central Europe

£ 2023 Mapbox © OpenStrectMap

Economy

Bulgaria

e e e

Ease of
Operating a
Philanthropy
Organization

. L
1oL

Tax Incentives

Y]

oL

Cross-Border
Philanthropic
Flows

Palitical
Environment

MEWS & ABOUT
EVENTS
ey S ~B00 mi
Economic  Socio-Culturi
Environment Envircnme
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« GLOBAL PHILANTHROPY ENVIRONMENT GLOBAL PHILANTHROPY ADDITIONAL NEWS & ABOUT Q

INDEX TRACKER RESEARCH EVENTS

Region Global Philanthropy Environment Index (GPEI)
Scores

Global Philanthropy Environment Index (GPEI) Overall Score

Central Europe

2018-2020 (As Published in the 2022 GPEI) 2014-2017 {As Published in the 2018 GPEI)

4.03
1 3.88
3.81
3.69 3.67 3.T8
3.56
I I 3-14 I

Regional Average Bulgaria  Czech Republic  Hungary Poland Romania Slovakia Ukraine

Source: |ndiana University Lilly Family School of Bhilanthropy

Motes: The 2018 GPEI measured the philanthropic environment using 5 factors, including ease of operating a philanthropic organization, tax incentives,
cross-border philanthropic flows, pelitical envirenment, and socio-cultural environment. An additional factor--economic environment--was added to the
2022 GPEL Romania was not included in the 2018 GPEL
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Philanthropy
Europe
Association

Philea

Philea How We Can Help Knowledge Data on the sector

Data on the It is estimated that there are 147,000
sector foundations in Europe. These foundations

manage 511 billion euros in assets and
endowments and give an estimated 60
billion euros annually (source: DAFNE,
Candid). Check out our Philanthropy
FAQ page for more about the sector.

Knowledge products for Philea members

Philea works towards building knowledge on our diverse membership as
a way to gain a better understanding of the broader European
philanthropic sector in all its diversity. Below are some examples of facts
and fiaures we have nroduced from our dataset on our members. and



Philanthropy
Europe
Association

Philes

The Philanthropy
Environment
in Europe

December 2022

qj IUPUI
INDIANA UNIVERSITY
Ll Family Schoolof Philanthropy

IN PARTNERSHIP WITH

2022 Global Philanthropy Environment Index scores

Ease of operating

ii

Balkan  Central Northem Southern Westem
countries Europe  Europe  Europe  Europe

Cross-border philanthropic flows

Balksn  Central Morthem Southemn Westem
countries Europe  Europe Europe  Europe

4.35 % FT

"3.51 lobal avg.

Economic environment

3.46 clobal avg.

Balksn  Central Morthem Southemn Westem
countries Eurcpe  Europe Europe  Europe

Tax incentives

.52 Global avg.

Balkan  Central Northem Southern Westemn
countries Eurcpe  Europe  Europe  Europe

Political environment

Balkan  Central Northem Southern Westem
countries Europe  Europe Europe  Europe

Socio-cultural environment

Balkan  Central Northem Southern Westem
countries Europe Europe Europe  Europe

3.51 lobal avg.

Philea

Philanthropy Europe Association

,\ Slovak
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EASE OF
OPERATING
INCENTIVES
CROSS-
BORDER
FLOWS
POLITICAL
ENVIRONMENT
ECONOMIC
ENVIRONMENT

TAX

@ Albania

3
%

-

3

Austria

-
() Belgium

L

Bosnia & Herzegovina
Bulgaria

Croatia

Czech Republic

Denmark

T € & dQ

Finland

France
Germany

Greece

O®mD

Hungary

Ireland

Italy

Kosovo
Liechtenstein
Montenegro
Netherlands
North Macedonia
Norway

Poland

Portugal

SOCHRXOVOOOO

Romania
Russia
Serbia
Slovakia
Spain
Sweden
Switzerland

Turkey

P)OOCHOE P A

Ukraine

e United Kingdom

Balkan  Central
countries Europe

In the 2022 Indiana University Global
Russia are respectively considered as part of the Middle East & Northern Africa and
Central Asia & South Caucasus. For the purposes of this briefing, Turkey and Russia
have been included respectively in Southern Europe and Central Europe.

Europe

Europe

Europe

Overall 472

score 4.59

S S e SRS 4095Uavg
35.7 3‘6‘3 Global avg.

Northern Southern Western

Index,

Y

The Philanthropy Enwironment in Europe 2022 7

Philea

Philanthropy Europe Association

Philes | &2

The Philanthropy
Environment
in Europe

December 2022
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News

Research notes - Issue Il: March 2023

Welcome to the community of European philanthropy

researchers Safe Spaces for Philanthropy
The European Research Network on Philanthropy (ERNOP) is an association that was founded in ERNOP Conference Registration OPEN
January 2008 by collaborating philanthropy researchers in Europe to advance, coordinate and Research notes - Issue |: December 2022

promote philanthropy research in Europe. Currently, around 250 members from 25 European .
. . . . Call for practitioner experts!
countries have joined ERNOP. ERNOP is also open to non-European philanthropy researchers and

practitioners. ERNOP members are represented in the most important journals related to

philanthropy and have good relationships with other (global) research networks such as ISTR and

ARNOVA and collaborate with other global and European professional philanthropy networks.
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European-Research.Networkion Philanthropy

Countries Research on giving in Slovakia

Austria

Belgium Introduction on Giving Research in Slovakia
Croatia Boris Strecansky and Radana DeScikova[1]

Czech Republic _ ) o _ _
The overall situation of the research of giving in Slovakia can be characterised as less developed and not

Dk yet grown in a separate research area. There has not yet been any systematic[ﬁroduction of research
Finland knowledge on this issue in Slovakia. Efforts by different players are scattered .This document attempts
France to capture the diversity of this field of research in Slovakia as of 2015 and its key players.
Germany

Academic research represented by research articles suggests that the topic of giving is not within the
Fungary research focus of universities and academies of science. There is no single research article by Slovak
Ireland social and economic scientists on giving. This is also reflected in surveying digital catalogues of bachelor
Israel

and master theses at universities.
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THE IMPACT OF
COVID-19 ON

NONPROFITS IN
EUROPE

DECEMBER 2020

A joint report published by:

® -EFA-

salesforceorg oo

-EFA-

European Fundraising Association

2021 NONPROFIT PULSE
TRACKING THE IMPACT
OF COVID-19 ON
NONPROFITS IN
EUROPE

DECEMBER 2021

A joint report published by:

nnnnnnnnnnnnnnnnnnnnnnnnnnnn

2022 NONPROFIT PULSE

TRACKING CHANGE
IN EUROPE

JANUARY 2023

A joint report published by:

b
B E F/\_
European Fundraising Association

& salesforceorg




CHANGES TO FUNDRAISING ACTIVITIES

When you think about how the COVID-19 pandemic has affected your fundraising
activities this year (2021), which of the following statements apply?

Increased use of digital channels

Cancelled fundraising events /
activities

Launched an emergency appeal

Using new fundraising channels

Run online events for supporters /
potential supporters

Increased focus on grants

Asked corporate partners for
support

Impossible to fundraise
Increased use of SMS / text

None of the above

Cancelled/suspended

New channels

Online events

Increased focus on grants
Emergency appeal

Increased focus on corporates
Increased telephone
Increased legacy giving

None of the above

Impossible to fundraise

Increased SMS/Text




Email

Social media/messaging
Website

Telephone

Mail

Online events
Advertising

SMSi/text

Crowdfunding
Face-to-face

None

CHANNELS USED DURING
LOCKDOWN / SOCIAL DISTANCING

What channels did you use for fundraising / supporter engagement during the pandemic?

Email

Social media
Website
Telephone

Mail

Virtual events
Video calls
Digital advertising

Display/print/radio..

Instant msgs

F2F

SMS/Text
Crowdfunding
None of the above




SOCIAL IMPACT
ALLIANCE FOR CEE



Philanthropy in Central &
Eastern Europe (CEE)
2020

Eocial

Impact
Alliance




In the last 12 month, have you donated funds to a SOCIAL PURPOSE ORGANIZATION?

YES (%)
CEE Poland Hungary Czech Republic
N=2400 N=600 N=600 N=600

Have you been involved in volunteering in the last 12 months?

YES (%)
CEE Poland Hungary Czech Republic
N=2400 N=600 N=600 N=600

Slovakia
N=600

Slovakia
N=600

Philanthropy in Central &
Eastern Europe (CEE)

, Slovak
Fundraising
¥ Centre



Country

Czech Republic

Slovakia

Hungary

Poland

current payments
per donor

EUR 150 / CZK 3900

EUR 110

EUR 85/ FT 30,000

EUR 80 / PLN 350

current payments
per citizen

EUR 55 / CZK 1,500

EUR 45

EUR 30/ FT 10,500

EUR 40 / PLN 180

declared payments of
donors and non-donors
per citizen

EUR 110 / CZK 3,000

EUR 100

EUR S0/ FT 17,000

EUR 75/ PLN 330

Philanthropy in Central &
Eastern Europe (CEE)

, Slovak
Fundraising
¥ Centre



We calculated how much money CEE citizens donate

to philanthropy
age 18-65

Country
Poland
Hungary
Slovakia
Czech Republic

CEE in total

EUR

approx. EUR 1.0 billion

approx. EUR 200 million

approx. EUR 170 million

approx. EUR 410 million

approx. EUR 1.8 billion

Philanthropy in Central &
Eastern Europe (CEE)

, Slovak
Fundraising
¥ Centre



In what form do you donate funds to SOCIAL PURPOSE ORGANIZATIONS?

Irmn| pac‘r KANTAR

Alliance
Total CEE Poland Hungary Czech Republic  Slovakia e
N=1101 N=304 N=212 N=241 N=251
| | Philanthropy in Central &
A one-time bank transfer to
the organization’s account Eastern Europe (CEE)

A charity SMS donation

A public fundraiser or
a collection (putting money
into a box)

Buying products or services
with some % of the profit
given to Social Purpose
Organization

A reqular, periodic bank
transfer to the organization’s
account

Donate button on facebook

Crowcllfundinq / fundraisin

portals (e. g. siepomaga.pl,

zrzutka.pl etc.) , Slovak . e
Fundraising

»” Centre



DONOR
SEGMENTATION



<salsa

.‘v"“‘

Biographical Giving
information History

Preferred
Communication
Methods

Interests

ESSENTIAL
DONOR
DATA

Familial,

Business,
and Other
Relationships

"

Photo: https://www.charities.org/news/donor-segmentation-quick-guide-impactful-nonprofits
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COMPARING THE SEGMENTS

Loyal supporter Engaged Thoughtful SEQMENTS/DESCRIFTION % OF TOTAL

These people give champion philanthropist Community 19%

because they care These people give || A segment that does Fortintcd 0n aoiivaly Rl thil Dorams
about a cause. time and get their alot of research and they %ot a nead fo give biack o sockaty
Everyone gives friends involved. really thinks about

because they care They are good as an [ their donation before o
for these people it's | organisations. el the risect ot
their top reason. 2 rol raneida n hay con’ 1%
3. Kaoors |
=A% ,
Focusod on roador soc 1ssucs, thoss
POSCivG Ioouis Todd oS Do Wk
lEi_illtIl.(lll‘lm ihars no maticr bow G avway
give fo religious
projects but also foBowers 1 6%
from a community Thay bokove they shouks hip cétars and tht
ptill{ifﬁw_ they can bo m efiactvg folowng organis T
hory ang 1hose r PNSNG
e 14%)
rJr'u 9 'A;'.".‘"I‘:'..Llr‘ ~ e 1‘ N}
Loyal supporter Engaged Thoughtful Sek- .é":?mﬂoﬁ)
“1 give because champion philanthropist i crly with sues that affoct thor
| care about the *| give time and get "I gi'ure to make an foc 10 broadr responed "
use.” my friends involved ™

.
iosted ¥ NG CCONOIMIC 18SUEE
oy ok v ham 10 e ‘7
CPTIONS nsuss they care abot ~
T "Numbers may not add to 100 due to rounding
. Sourve: 20005 McKinsev Public Engagement Survey (n=1.540 US aduls)

Photo: https://www.culturehive.co.uk/wp-content/uploads/2014/09/DonorSegmentation_SarahGeeAndSallyBagwell.pdf ~ Photo: https://event360.com/needs-based-donor-segmentation/

,% Slovak

’ Fundraising
%Ea' Centre
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Data For Fundraisers In
Slovakia

CEE Fundraising 2023
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27 May 2023



TOTAL INCOME
OF NON-EARNING
ORGANIZATIONS



TOTAL DONATIONS
& SUPPORT FROM INDIVIDUALS (DOMESTIC)

180,000,000 €
160,000,000 €

140,000,000 €

120,000,000 €

100,000,000 €

80,000,000 €

60,000,000 €

40,000,000 €

20,000,000 €
mh

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Source: Statistical Office of the Slovak Republic



TOTAL DONATIONS & SUPPORT FROM
INDIVIDUALS (DOMESTIC) - 2001, 2011, 2021

18914 658 € 48 306 875 € 155 479 867 €

2001 2011 2021



TOTAL INCOME

2,500,000,000 €

2,000,000,000 €

1,500,000,000 €
1,000,000,000 €
o IIIIIIIIIIII
0

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

)

Source: Statistical Office of the Slovak Republic



TAX MECHANISM
FOR NGOs



INCOME TAX MECHANISM IN SLOVAKIA

Individuals 2-3% tax

Individual i Tax min. -[Registeredj
ndividual income 15959 3€ NGO

since 2001

0,5-1,5% tax

Companies b, \
’\v%1 § Reg. NGO J
(3 Tax y \
\ S Corporate income
oty P 150108 | Reg.NGO |
: Reg. NGO
since 2004 N A

m Public benefit purposes

m Through tax returns  and Slovak

~ Fundraising
® Anonymous o Centre



& Podiel dane poukazany na osobitné ucely

&0k

2017 2018 2019

fyzické osoby (v tis. Eur) @ prévnické osoby (v tis. Eur)

Category fyzické osoby (v tis. Eur) pravnické osoby (v tis. Eur)

24231
27175
30173
32250
36902
22544
49850

(TSI N ]
B P ]
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oo o
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B oo
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WO W L WL W
=] J ol
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(o]

~
W
=
fary
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- Fundraising
> Centre

Source: https://opendata.financnasprava.sk/opendata/category/167-podiel-dane-poukazany-na-osobitne-ucely
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LUDIALUDOM.SK - TOTAL GIVING
INCLUDING TAX MECHANISM 1uDid

250,000 € Q @] V\
226,470 € “

200,000 €
169,842 € 1 517 381 €
162,784 €
143,407 €
150,000 € 141,401 € 136,422 € 133362 €
121,207 €
104,469 €
100,000 €
78,090 €

61,285 €

50,000€ 38,642 € I
0€

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Source: : https://ludialudom.sk/Info/ktosme, Annual Reports



https://ludialudom.sk/Info/ktosme
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DOVERUJE NAM UZ
VIAC AKO 790 ORGANIZACII

a ich pocet stale stupa...

NEN
ADRA £@§CLOWNDOCTORS 'P[/EN"‘

@ @%ﬂ ,;'0 7 Q2 SLOVENSKA m.rromm
CERVENY N@S & S A havrat % sChanta

A
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—
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g ALIANCIA ok \
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Ty Femat % SPOTREBITELSKE
. : . PRAVNE CENTRUM
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Means

of giving

Darujme.sk
Postal order
SMS/DMS

Bank account
on the web

Tin boxes
Street collections

I-B_ene_fil:s of DARUJME.sk

in comparison with other forms of individual Fundraising

Contact Possibility Donor can Average Average

on donor of regular gift choose size one-ofFf gift regular gift
v v v/ 44 € 16 €
v X v/ 25 € X
X v X 3,50 € 3,50 €
X v v ? ?
X X X ? X

:-YDARUJME.sk

Automized
communication

X W x £

X



Donation platform DARUJME.SK
enables payments through

Cards Donations widgets ‘Bank transfers
e P p
VISA Maste@ sporo Lo
_ (Q;OMTJPOY B Square

D, — .
| Diners Club VUB € PLATBY Pay a

GPay  @&Pay




DARUJME.SK - TOTAL GIVING

9000 000 €

¥ DARUJME.sk

8000 000 € 7807 673 €

7000 000 €
6000 000 €

5000 000 €

o === 19 866 096€

4000 000 €
3152 162 €

2000 000 €

2000 000 € 1555 927 €

1068971 €
904 640 €
1000 000 € 607 221 €
954 4c03gg 170BSBE e l I
0€ - - |

2012 2013 2014 2015 201e 2017 2018 2019 2020 2021 2022 Untll 21 OCtOber 2022

Source: DARUJME VIANOCE: Top tipy na viano¢né kampane: https://darujme.sk/blog/darujme-vianoce-top-tipy/



https://darujme.sk/blog/darujme-vianoce-top-tipy/

DARUJME.SK - REGULAR GIVING

1400000 €

1200 000 €
1000000 €
800 000 €
600 000 £
400 000 £
200 000 € I I I
oe _ = B

g, Slovak
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 Contre
\w# Centre

Source: Data o darcovstve na DARUJME nielen zo Slovenska... https://darujme.sk/blog/data-o-darcovstve-na-darujme-nielen-zo-slovenska/



https://darujme.sk/blog/data-o-darcovstve-na-darujme-nielen-zo-slovenska/

DARUJME.SK - MOST ONE-OFF GIFTS

16000

14000

12000

10000

000

G000

4000

2000

0

75€ 200€ 25€ S00€ 1€ 300€ Ine

50€ 20¢€ 1ID'E 100 € EEHE 35€ 15¢€

tve na DARUJME nielen zo

Slovens

ka... https://darujme.sk/blog/data-o-darcovstve-na-darujme-nielen-zo-slovenska

suUmy


https://darujme.sk/blog/data-o-darcovstve-na-darujme-nielen-zo-slovenska/

DARUJME.SK - MOST REGULAR GIFTS

1200

1000

00

00

400
200 I I I

10¢€ 25€C 100¢ 2 3 1€ Iné

SUIMYy

=

Source: Data o darcovstve na DARUJME nielen zo Slovenska... https://darujme.sk/blog/data-o-darcovstve-na-darujme-nielen-zo-slovenska/



https://darujme.sk/blog/data-o-darcovstve-na-darujme-nielen-zo-slovenska/

# OF ONE-OFF DONATIONS IN DECEMBER

Y DARUJME.sk

Pocet jednorazovych darov v decembri

1200
1000
200
600

400

/’\

— 2119 2020 2021

Source: DARUJME VIANOCE: Top tipy na viano¢né kampane: https://darujme.sk/blog/darujme-vianoce-top-tipy/

4
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https://darujme.sk/blog/darujme-vianoce-top-tipy/

AVERAGE DONATED SUM IN DECEMBER

Y DARUJME.sk
Priemerna darovana suma v decembri

160 €

100 € /\
BDE /

\
NN oo ST
2 \""'—_/\\/

e . A L L L L . . . . L "
wh rl ok ] P .-\ Al Al " ) Ak AN A b
\ ! ! \ ! ! \ ! \ - b
— ()19 2020 2021 ,

Slovak
Fundraising

»” Centre

Source: DARUJME VIANOCE: Top tipy na viano¢né kampane: https://darujme.sk/blog/darujme-vianoce-top-tipy/



https://darujme.sk/blog/darujme-vianoce-top-tipy/

DONATIONS THROUGH APPEALS

912 827 £

548 appeals
91 organizations

I I 19 832 donors


https://darujme.sk/blog/zapojte-firmy-do-darcovskych-vyziev




DAKUJEME.SK-TOTAL GIVING

€450,000
€400,000
€350,000
€300,000
€250,000
€200,000
€150,000
€100,000

€50,000

o TN N
2008 2009 2010

Source: dakujeme.sk https://www.dakujeme.sk/sp/9/dakujemesk

18,631 €17083 €25283 €26481

2011

) Wﬂe%

2118 003 €

€384,502

€297,352

£€234,799 €240,302

€210,765

€167,201

€160,175

€147,786

€105,422

€81,321

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021


https://www.dakujeme.sk/sp/9/dakujemesk




DONIO.SK-TOTAL GIVING

€1,200,000

€1,000,000

€800,000

€600,000

€400,000

€200,000

€0

Source: donio.sk

€32,523

Oct-21

€59,619

Nov-21

Donio

9 3075814 €
€822,348
€183,711 £€154,651 €160,749 €175,470
€121532 ¢4 564  €90,368
= -
Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22 Oct-22



GIVING TUESDAY
DATA



#Gi¥ing
Tuesday

Zapojte sa v Zoznam organizacii Na stiahnutie

SVIATOK STEDROSTI A DOBRYCH SKUTKOV

DARUJTE SVOJ CAS, PENIAZE ALEBO VECI TYM, KTORi TO POTREBUJU

Chcem podporit




SOURCES OF DATA

= Statistical offices, Government data
= Reports of national FR associations

= Academic institutions/research centres

. fua."Tlua_,‘

V1 @I I\ 1@ L @300, 1) © 1 : / o o

= = NGOs developing philanthropy/fundraising
)@3000) @11 BB 1T 11V @y V)
1170011000110 206111

w5 A0

e e
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110 11000111060 206111

SOURCES OF DATA

= Consumer profiles by commercial agencies
= Public polls & surveys
= Annual reports of competing organizations

= Media, press, DTBs, rankings, etc.
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NGOs
USEFULLNESS



Mimovladne organizacie podla priemernej miery
uzitocnosti (1=uzitocné, 5=neuzitocné)

Pomédhat ludom pri Zivelnych pohroméach
Poskytovat socialne sluzby
Pomahat Zendm vystavenym diskriminacii &i nasiliu
Staral sa 0 ochranu a rozvoj Zivotného prostredia
Podporovat rozvoj obee, mesta, regidnu
Pomahal pri riedeni problémoy zdravia
Dozeral na dodrZiavanie poriadku, ochrafioval slusnych ob&anov pred
Monitorovat nakladanie s verejnymi prostriedkami a upozorfioval na pripady
Organizovat mimodkolské aktivity pre deti a mladeZ
Kontroloval pracu Statnej spravy, samosprav a sidov a poZadovat jej
Podporoval rozvoj vzdelavania a vedy
Podporavat Sportové a rekreacné akivity
Vychovavat mlade? k telesnej zdatnosti a obranyschopnosti
Obhajoval’ zaujmy a prava obéanov vodi 5tatu, samosprave &i sikromnym
Podporovat rozvej kultlry a umenia
Pomahat tyranym a opustenym zvieratam
Podporoval vychovu a vzdelavanie v ludskych pravach
Poskytoval poradenstvo a pomoc pri spofrebitelskych problémach
Organizovat protesty proti korupeii a zneuZivaniu politickej moci
Analyzovat spolotenské problémy a navrhovat ich nové, efektivnejdie riedenia
Obhajovat tradicné krestanské hodnoty a radinu
Vystupovat proti rasovej, etnicke] a nazorovej neznasanlivosti
Poskytovat rozviojovi a humanitarnu pomoc v inych krajinach
Usiloval sa o zlepdenie Zivotne| situdcie romskej komunity
Podielat sa na tvorbe verejnych politik
Poméahal imigrantom pri ich zaclefnovani do spoloénosti
Zaoberat sa problémanmi sexualnych mensin a presadzovat ich prava

Source: Vybrané zistenia zo stidie Obcianska spolo¢nost 2019 ocami dospelej populacie (18+)
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CHANGES IN THE ENVIRONMENT

= Pandemics and its impacts

= War in Ukraine and funds for

= Cost of living/qgiving crisis

= Growth of individual (online) giving

= Changesin the public funds

= Philanthrocapitalists” and major donors emerging

= CSR/ESG and corporate support p, Slovak
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FUNDRAISING TRENDS IN 2023

= Digital fundraising becoming a norm

= E-mail marketing maintains strong position
= Social media remain key to reach increase
= Future of events in post-Covid19 is hybrid
= Recurring giving more important than ever

= Non-Profit & For-Profit connections strenghten
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Eduard Marcek

= eduard.marcek@fundraising.sk
= fundraising.sk

= ceefundraising.org

= ceeleadership.org

= skczfundraising.org



