
Move the world



http://www.youtube.com/watch?v=j07i07hlzn4


http://www.youtube.com/watch?v=FFBFvEolupY








The creator economy

The creator economy or also known as creator marketing 
and influencer economy, is a software-facilitated economy 
that allows content creators and influencers to earn 
revenue from their creations.

Examples of creator economy software platforms include 
YouTube, TikTok, Instagram, Facebook, Twitch, Spotify, 
Substack, OnlyFans and Patreon.

The creator economy is expected to grow tremendously

https://en.wikipedia.org/wiki/Content_creators
https://en.wikipedia.org/wiki/Influencers
https://en.wikipedia.org/wiki/YouTube
https://en.wikipedia.org/wiki/TikTok
https://en.wikipedia.org/wiki/Instagram
https://en.wikipedia.org/wiki/Facebook
https://en.wikipedia.org/wiki/Twitch_(service)
https://en.wikipedia.org/wiki/Spotify
https://en.wikipedia.org/wiki/Substack
https://en.wikipedia.org/wiki/OnlyFans
https://en.wikipedia.org/wiki/Patreon


The Creator Economy has an impact
On betterplace.org we expect a donation volume of around 40 Mio EUR this year.

7.5 Mio EUR will come from Creator fundraising alone. Up by around 1 Mio EUR from 
last year. They will attract around 100.000 donors to give to more than 250 German 
NGOs.

And donors are older than many expect (though 
predominantly male):
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Why do Creators do it?

“As a streamer, I am lucky enough to be able to reach people. I feel that it is 
my responsibility to use this privilege from time to time to put the focus on 
organisations or individuals who would otherwise have little reach and to be 
able to collect money through community power.” - FreiRaumReh



What's in it for the NGOs?

● donations :)
● new donors (and their data to re-engage)
● visibility of your work // public awareness
● extra reach amongst communities you do not have access to
● currently: not much competition



What's the risk?

● reputation (choose carefully)
● no control (its often live and you dont know whats going to happen)
● your NGO might be wrongly presented (assure a good briefing!)
● server meltdown (can your technical infrastructure handle a peak in requests?)



How to find a creator?
● do your research first!
● use the persona approach: sports fan, cat 

lover, has been involved in something 
social before, plays special games, cares for 
the environment etc.

● ask friends, family, volunteers
● google potential local heroes
● use research tools 





How to approach a creator?

● treat your creator-approach like a major donor approach 
(thus sometimes via management/agency - just like via 
family office)

● make sure you know about him/her, about the content, the 
community

● explain why you believe that your NGO is aligned with the 
creator

● demonstrate that you understand his/her needs and you 
are active in relevant channels (e.g. instagram, tictoc, 
youtube etc.)

● give it time



Plan the event

● Make sure you have a proper briefing with the creator
● provide him/her with content on the work of your NGO 

(especially videos, photos)
● assure that your content aligns with the creators needs 

(style, length etc.)
● provide real time support on social media during the 

stream (react to posts, answer questions, be ready to do an 
impromptu interview etc.)

● ensure a stable technical infrastructure and have technical 
support ready and prepared



After the event

● provide “Thank you” messages for the creator and the 
community 

● again use fitting content (especially videos, photos)
● build a connection to the donors that needs to differ from 

your “usual” communication (at least in the first approach)
● tell your other supporters about it as you might get further 

contacts/ideas
● stay alive on social media :)



Good luck
and
Happy
Fundraising!

http://www.youtube.com/watch?v=qVIhfi15YIo

