
Trends reshaping 
how we move donors

Start with a story:



Hi!



Facts about 
storytelling



People give
with their heart.

Then their brain goes 
looking for a receipt.



One face will 
always beat a 
thousand
numbers.



When the problem 
feels too big, 
generosity shuts down.

When it feels human, 
it switches on.



Donors don’t want 
to fund causes. 

They want to 
belong to them.



Words tell a story.

Visuals sell the 
experience.



A story is 22 times 
more memorable 
than a
stand-alone fact.



What’s 
next?



GET 
HUMAN



Segementation Personalization Connection





https://alex.invergent.ai/





COMMUNITY 
BUILDING



Power to the 
people

Peer to peer







IMMERSION



Mission-driven 
experience







WELLBEING





Catalin@2dogood.ro
Linkedin.com/catadinu
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